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Letter from the editor

| The Community for Leading Industry Expertise

The Canadian Institute of Mining, 
Metallurgy and Petroleum (CIM)
CIM is Canada’s leading technical society of 
professionals in the minerals, metals, materials and 
energy industries. 

Renowned for its leadership and industry expertise, 
it is one of the world’s top mining and exploration 
business development networks. Through its 
technical societies and branches, high-quality 
conferences, esteemed publications, enhanced 
web services and social media tools, CIM offers a 
diverse selection of customized marketing solutions 
for businesses worldwide.

The strength of CIM is our membership and our 
relevance to their professional objectives. Over 
the past year, CIM took many steps to ensure 

that we were responding to our members’ needs, 
and began developing the necessary tools and 
resources to support them. As a result, we now have 
an expanded international presence, new alliances 
with the global minerals community, and many new 
initiatives and activities designed to enhance the 
value for our members.

One of the most visible and exciting outcomes will 
be realized in 2012 with the implementation of 
the first phase of a new state-of-the-art information 
technology infrastructure for the organization, 
including the launch of a new CIM web site. 
Although the full range of features and functionalities 
of this comprehensive new system will be phased 

in over the course of the next couple of years, we 
are extremely pleased that an online version of CIM 
Magazine is slated to be a key component of the 
initial launch. 

There is also a broad range of changes planned 
to the layout and template of the print version of 
CIM Magazine. This includes a smart new feature 
highlighting the latest tools of the minerals trade, 
an expanded Upfront section that will enable us 
to delve into a broader range of topics, and a trip 
to the front of the magazine for some of our most 
sought-after columns. The CIM editorial team will be 
growing in 2012 — both on the print and the web 
fronts — as will our roster of correspondents and 
contributors. Our goal is to bring readers the latest 
stories and developments, wherever in the world the 
business of mining is happening. 

Angela Hamlyn 
Editor-in-Chief 

CIM Magazine 



Maximize your business potential 
CIM Magazine has the power to connect you with 
rewarding business partners, across a burgeoning 
community, all pursuing a common goal — to foster 
the growth of Canada’s mining and minerals market 
at home and around the world.

CIM Magazine: 
Canada’s #1 mining and 
minerals magazine
Reach more mining and minerals professionals  
than any other Canadian industry magazine with  
CIM Magazine, today’s market-leading publication.

Editorial with depth

WHERE THE BUSINESS OF MINING HAPPENS | 

“�Over the past few years, through our 
presence in CIM Magazine, Snowden has 
benefited from the exposure, as well as 
the association with one of the industry’s 
leading magazines. We look forward to 
ongoing participation in the publication.”

 �Pips Kumleben 
Marketing Manager, Snowden

Issues: 8
Circulation: 10,822*
Readers per copy: 2.4**
Total audience: 25,972

Source: �*CIM Magazine November 2011 sworn statement  
** 2010 CIM Magazine reader survey

Our focus: 

• Promising new research

• Innovative technologies and processes

• Operations profiles

• Project execution

• Sustainability

• Advances in safety and business practices

• �New developments in exploration, 
operations and maintenance



| Professional Profile

Source of statistics: 2010 Reader Survey conducted by Macorr Research, 
margin of error +/-3.9% at a 95% level of confidence.

Source: The Mining Association of 
Canada Facts + Figures 2010

Career field

18% work in consulting

18% work in engineering

17% work in a mining company

  9% work in exploration

Purchasing power

Nearly 70% of CIM readers 
are in a management position

60% �are involved in the recommendation 
and/or approval process

22% �are engineers who plan, design, 
organize and supervise the 
development of mines, mine 
facilities, systems and equipment

Canadian firms are 
responsible for the 

largest share of 
exploration spending 

in Canada, the 
United States, Latin 

America, Central 
America, Europe 

and, most recently, 
Africa.

CIM Magazine is read by 
top mining and minerals 
experts, engineering 
consultants and 
exploration professionals. 
Together, their expertise places Canada as a 
globally recognized source of mining leadership.



Source: 2010 CIM Magazine reader survey

Ranked #1  
by reputation  
and circulation
CIM Magazine has a higher 
circulation than any other 
Canadian minerals publication 
and is the magazine of choice.

Magazine influence

82%

78%

� say CIM Magazine 
provides relevant  
valuable content

agree advertising is  
a useful source  

of products/services 

29%

of top buyers say trade 
publications are the most 

influential source  
of product/service 

information – more than 
internet, e-newsletters, trade 

shows or direct mail

58%

will read every 
single issue of 
CIM Magazine 

63%

refer back to an issue 
1-5 times per year

58% 
CIM Magazine

23%
Canadian 

Mining Journal

23%
The Northern 

Miner

21%
Engineering and 
Mining Journal

Our readers named CIM Magazine as 
their most preferred industry magazine. 
It is read 2.5x MORE FREQUENTLY than 
the next leading publication:

Issues read on a frequent basis

Reader Engagement | 



| Your Gateway to the Canadian Mining Business 

CIM Digital Flip Edition

MassMin 
2012

Innovations Showcase

COM 2012 
(Conference of 
Metallurgists)

CIM E-News

CIM Reporter

CIM.org

THE BELT DOESN’T STOP HERE

Mine Radio Systems (MRS) Inc. created the CENTRIAN (CMTS) solution, the
industry’s first cable modem termination system that provides high-speed
Internet services between surface and underground using proven leaky feeder
cable technology. The CENTRIAN (CMTS) allows for use of both VHF portable
radios and voice-over IP handsets, as well as enables wireless “hot spots” to
be deployed strategically anywhere a leaky feeder cable is installed. 

Booth # 0627

www.cim.org/montreal2011
February 2011 |  99

MINING NEW INNOVATIONS

LEADER OF THE PACK

SAFETY’S THE NAME OF THE GAME

Endress+Hauser’s radiometric (gamma) instrumentation is
for level limit detection, continuous level measurement, inter-
face layer measurement and density measurement. This
technology offers distinct and proven advantages over other
measurement technologies in that it is non-invasive and it
provides the highest degree of safety and reliability. Encap-
sulated by a double-walled stainless steel welded enclosure
and conforming to ISO classification C 66646/ISO 2919, the
gamma source meets the most stringent safety criteria.

Booth # 1011

Intersystems’ Model RS Mid-Belt Sampler is designed to
take representative samples from moving belts. It provides
for a safer sample and eliminates the need to assign an indi-
vidual to the sampling process.  Intersystems’ RS Mid-Belt
Sampler addresses the following issues: 
• Safety
• Representative and repeatable results for testing
• Time-consuming production stops and lockouts
• Wear-and-tear caused by frequent stops and starts

Booth # 1505

RED HOT ENERGY TUBE

The new “RX” Energy Tube (enclosed cable carriers that are 100 per cent chip-
proof) from igus® is ideal for the machine-tool industry. RX Energy Tubes feature
a specially designed, smooth-domed exterior that can be easily opened to unscrew
bolts integrated into the outer radius of each link. The large interior space for cables,
hoses and a horizontal shelf, which safely routes cables and hoses to prevent abra-
sion, is good for short, self-supporting lengths inside tooling machines and can
also be used in reverse bending radius (RBR) applications. A high-temperature ver-
sion that can withstand red-hot chips up to 1,562°F is available as well. 

Booth # 2500

CIM 
Conference  
& Exhibition 

2012

CIM CONFERENCE & EXHIBITION 
CONGRÈS ET SALON COMMERCIAL DE L' ICM 

M I N E R A L S  F O R  A L L  S E A S O N S
M I N É R A U X  E N  T O U T E S  S A I S O N S

CIM Showguide

www.cim.org/montreal2011

GUIDE OFFICIEL DU SALON | OFFICIAL SHOWGUIDE

SALON COMMERCIAL DE L’ICM
CIM EXHIBITION 2011

du 22 au 25 mai | Montréal, Québec |  May 22-25CMP 2012  
(Canadian Mineral 

Processors Operators’ 
Conference)

CIM Magazine Online
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For a complete list of CIM events, please visit www.cim.org. Bonus copies of CIM Magazine are distributed 
internationally at renowned events throughout the year, including MINExpo INTERNATIONAL 2012.

CIM Magazine, combined with its cross-channel marketing 
tools, is your direct route to increasing market exposure. 
Watch your brand visibility soar with CIM Magazine’s print, digital and online resources, 
CIM ’s leading seminars, networking events, conferences, and its sold-out annual Conference & Exhibition.  
Only through CIM ’s comprehensive marketing programs can you gain complete access to Canada’s prolific  
mining sector. 

Quebec has long been a major mining centre and is one of the
top mineral-producing regions in the world, with an industry

centred on iron, copper, gold, nickel, zinc, silver, asbestos and tita-
nium. For three years running, from 2007 to 2009, the Fraser Insti-

tute ranked the province first in the world for mining investment. 
Montreal hosts much of the province’s mining business, including sev-

eral head offices of both exploration companies and mining companies.
Montreal-based Rio Tinto Alcan operates a large number of aluminum
smelters in the province, most notably in the Saguenay region, as well as
in Trois-Rivières and Shawinigan. Also based here is Osisko Mining Cor-
poration, whose Canadian Malartic gold mine is one of Canada’s largest.

The Canadian Malartic Mine is located in the famously rich Abitibi
Gold Belt in northwestern Quebec, a region that saw some of the
province’s first major mining activity, including the gold rush of the
1840s. The town of Val-d’Or has been a centre for mining in the region
since gold was discovered there in 1923. 

Also in the Abitibi region is Agnico-Eagle Mines Limited, whose
LaRonde Mine has produced more than four million ounces of gold since
1988. Nearby is the town of Rouyn-Noranda, known as the nation’s cop-
per capital, a centre for both copper mining and smelting. Xstrata PLC
operates its Horne smelter there, as well as a large copper refinery in
Montreal’s east end. 

On the opposite side of the province lies the Labrador Trough, a 1,600-
kilometre-long iron-rich belt straddling the Quebec-Labrador border. The
region was first developed in the 1950s when the Iron Ore Company of
Canada moved in and conducted a massive infrastructure project that
included a 565-kilometre-long railway, a seaport at Sept-Îles and the
town of Schefferville. 

Northeast of Montreal, in the Eastern Townships, lie the famous
asbestos deposits, discovered at Thetford Mines in 1876, which have
influenced the province’s industrial activity ever since. In 1949, the town
of Asbestos was home to a violent four-month strike that came to play an
important role in modern Quebec politics.

Recent years have seen Quebec’s northernmost regions opening up to
increased exploration activity, thanks in part to the discovery of diamondif-
erous kimberlites. Stornoway Diamond Corporation is currently investigat-
ing the potential of a 2.1 million-tonne-per-year mining operation in the
Otish Mountains of north-central Quebec. The diamond mine would be the
first for Quebec, and one more jewel in the province’s mining crown.  �

By Correy Baldwin

Le Québec est depuis fort longtemps un important centre
minier. La province figure parmi les premières régions au

monde pour la production minérale du fer, du cuivre, de l’or, du
nickel, du zinc, de l’argent, de l’amiante et du titane. De 2007 à

2009, le Fraser Institute a classé le Québec premier au monde pour ses
investissements dans le secteur minier. En 2008, la province a produit
plus de 13 000 millions de tonnes de fer, soit 42 pour cent de la produc-
tion canadienne.

Nombre de sociétés minières et de compagnies d’exploration ont leur
siège social à Montréal, dont Rio Tinto Alcan qui exploite plusieurs alu-
mineries dans la province : au Saguenay, à Trois-Rivières et à Shawinigan. 

La Corporation Minière Osisko a également son siège social à Mon-
tréal. Sa mine d’or de Malartic, l’une des plus importantes au Canada, est
située dans la ceinture aurifère de l’Abitibi. Cette région du Québec a été
témoin des premières activités minières d’importance dans la province,
notamment la ruée vers l’or des années 1840. La compagnie Mines
Agnico-Eagle Limitée est aussi implantée en Abitibi; sa mine LaRonde a
produit plus de quatre millions d’onces d’or depuis 1988.

Tout près, se situe Rouyn-Noranda, haut lieu de l’exploitation et de
la fusion du cuivre. C’est également là qu’Xstrata PLC exploite sa
fonderie Horne, en plus d’une importante raffinerie de cuivre dans l’est
de Montréal. 

À l’extrémité est de la province, se trouve la fosse du Labrador, chaîne
ferrifère de 1 600 kilomètres chevauchant la frontière Québec-Labrador.
La région a commencé à se développer dans les années 1950, à l’époque
où la Compagnie minière IOC s’y est établie et a réalisé un énorme projet
d’infrastructures comprenant un chemin de fer de 565 kilomètres, un
port maritime à Sept-Îles et la fondation de la ville de Schefferville. 

Au nord-est de Montréal, en Estrie, on retrouve les fameux gisements
d’amiante de Thetford Mines, découverts en 1876; ils influencent depuis
les activités industrielles de la province. En 1949, la ville d’Asbestos a été
le théâtre d’une violente grève de quatre mois qui a joué un rôle
prépondérant dans le paysage politique du Québec moderne.

Les régions plus septentrionales du Québec ont récemment connu une
intensification de leurs activités d’exploration minière suite à la décou-
verte de kimberlites diamantifères. La Stornoway Diamond Corporation
étudie actuellement la possibilité de développer une mine de 2,1 millions
de tonnes par an dans la région des monts Otish, dans le centre-nord du
Québec. Il s’agirait de la première mine de diamants au Québec, ce qui 
permettrait à la province de s’enorgueillir d’un nouveau joyau. �

Bienvenue au Québec : géant du secteur minier 
Welcome to Quebec: a mining giant

POINTS SAILLANTS |
HIGHLIGHTS

4 Échange de connaissances 
Knowledge Exchange
Un aperçu du programme technique 
de cette année | A look inside 
this year’s technical program

10 Être branché au réseau 
Network Connections
Explorez les possibilités de faire 
croître vos affaires | Explore the 
opportunities to grow your business

14 Engagement corporatif
Corporate Engagement
Les meilleurs produits et pratiques 
des chefs de file de l’industrie |
The best in products and practices 
from the industry’s leaders

19 Sur le plancher 
du Salon commercial
On the Exhibition Floor
Découvrez « le qui, le quoi, le quand 
et le où » du plus grand Salon 
commercial de l’ICM à ce jour! | 
Find the “who, what, when, where” 
on CIM’s biggest trade exhibition –
ever!

Mises à jour
Updates
Les plus récents ajouts et 
changements au Salon commercial |
The latest additions and changes 
on the exhibition floor

21 Joie de vivre
Tout ce dont vous avez besoin pour 
profiter pleinement de votre séjour 
à Montréal | All you need to enjoy 
your stay in Montreal

Faire-savoir
Outreach
Explorez la présence de l’industrie 
minière dans nos vies quotidiennes | 
Explore the mining industry through 
our everyday lives

Joignez-vous 
à la conversation
Join the conversation

#cim2011

Publié par l’Institut canadien des mines, de la métallurgie et du pétrole
Published by the Canadian Institute of Mining, Metallurgy and Petroleum Volume 37 | 2011

Only Sensear’s revolutionary SENS™ technology enables you to hear speech and stay 
protected in high noise environments while remaining aware of your surroundings.
Communicating in high noise mining environments will never be the same.

Communicating in High Noise has Changed Forever

1-888-9SENSEAR        www.sensear.comVisit Sensear at CIM Booth 809

CONGRÈS & SALON
COMMERCIAL DE L’ICM

CIM CONFERENCE & EXHIBITION
MONTRÉAL 2011
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Cross-Channel Marketing Tools | 

CIM E-News
A bimonthly e-newsletter reaching 10,000+ 
subscribers who request updates on news, 
trends and projects that are impacting 
their business communities. Sponsorship 
of the e-newsletter provides exclusive 
opportunities to promote your company by 
putting your logo front and centre.

CIM Magazine 
Digital Edition
The digital issue is CIM’s most interactive 
advertising solution available. This flip-
format digital magazine is suitable for 
today’s demanding schedules and the 
increasing need to access information 
instantly. 

Innovations Showcase
Reap the benefits of our Innovations 
Showcase, the exclusive advertorial section 
of CIM Magazine. This unique series shines 
a spotlight on innovation with a short 
summary of products, tools, equipment, 
techniques and services advancing the 
mining, metallurgy and petroleum sectors.

Rates and data

•	���1/3 page detailed write-up 
(max. 150 words) $2,210

•	��Features one main image

Benefits to the advertiser

•	���1/3 of the page (4C) highlights 
detailed information about your  
brand and its unique features

•	���CIM Magazine readers turn to 
it to browse new products in the 
marketplace 

•	�Extreme value for advertisers – read 
by thousands of professionals and  
can generate potential leads

Benefits to the advertiser

•	��Your logo exclusively displayed 
prominently to an attentive audience

•	��Easily measurable and can capture 
sales leads on the spot

•	��Readers can access further 
information by clicking through 
directly to your website

THE BELT DOESN’T STOP HERE

Mine Radio Systems (MRS) Inc. created the CENTRIAN (CMTS) solution, the
industry’s first cable modem termination system that provides high-speed
Internet services between surface and underground using proven leaky feeder
cable technology. The CENTRIAN (CMTS) allows for use of both VHF portable
radios and voice-over IP handsets, as well as enables wireless “hot spots” to
be deployed strategically anywhere a leaky feeder cable is installed. 

Booth # 0627

www.cim.org/montreal2011
February 2011 |  99

MINING NEW INNOVATIONS

LEADER OF THE PACK

SAFETY’S THE NAME OF THE GAME

Endress+Hauser’s radiometric (gamma) instrumentation is
for level limit detection, continuous level measurement, inter-
face layer measurement and density measurement. This
technology offers distinct and proven advantages over other
measurement technologies in that it is non-invasive and it
provides the highest degree of safety and reliability. Encap-
sulated by a double-walled stainless steel welded enclosure
and conforming to ISO classification C 66646/ISO 2919, the
gamma source meets the most stringent safety criteria.

Booth # 1011

Intersystems’ Model RS Mid-Belt Sampler is designed to
take representative samples from moving belts. It provides
for a safer sample and eliminates the need to assign an indi-
vidual to the sampling process.  Intersystems’ RS Mid-Belt
Sampler addresses the following issues: 
• Safety
• Representative and repeatable results for testing
• Time-consuming production stops and lockouts
• Wear-and-tear caused by frequent stops and starts

Booth # 1505

RED HOT ENERGY TUBE

The new “RX” Energy Tube (enclosed cable carriers that are 100 per cent chip-
proof) from igus® is ideal for the machine-tool industry. RX Energy Tubes feature
a specially designed, smooth-domed exterior that can be easily opened to unscrew
bolts integrated into the outer radius of each link. The large interior space for cables,
hoses and a horizontal shelf, which safely routes cables and hoses to prevent abra-
sion, is good for short, self-supporting lengths inside tooling machines and can
also be used in reverse bending radius (RBR) applications. A high-temperature ver-
sion that can withstand red-hot chips up to 1,562°F is available as well. 

Booth # 2500

Benefits to the advertiser

•	��Exclusive sponsorship ensures 
your banner is represented in a  
prime position

•	��Embeds hotlinks directly to your 
targeted promotion, product or service

•	���You will be seen by buyers both in 
hard copy and electronically – all for 
the price of one!*

*	�When you purchase a print ad, your ad is 
hot linked in the digital edition for free.

Digital rates

Call one of our Senior Account 
Executives for rates.

Sponsorship rates

Exclusive sponsorship $2,500  
(monthly rate)



| CIM Conference & Exhibition 2012

Rates and data
Space closing: Feb. 10, 2012       Material closing: Feb. 17, 2012

4C	 Rates ($)	    Dimensions (inches)
Logo in listing	 305	 2.0.	 x	 0.5

Logo around map	 615	 2.0.	 x	 0.5

Product profiles	 1,025	 5.0.	 x	 2.375

Full page (trim)	 6,920	 5.25	 x	 8.25

Full page (bleed)	 6,920	 5.5.	 x	 8.5

Full page (live)	 6,920	 4.375	 x	 7.5

½ page	 5,190	 4.375	 x	 3.5

IFC/IBC	 8,310	 5.25	 x	 8.25

OBC	 8,650	 5.25	 x	 8.25

Tabs - One side	 7,960	 5.25	 x	 8.25

Tabs - Two sides	 11,945	 5.25	 x	 8.25

 Tabloid Page	 Rates ($)	    Dimensions (inches) 
Logo in listing	 305	 2.0.	 x	 0.5

OBC/IFC/IBC (trim)	 17,580	 10.875	 x 	 14.5

Full 4C (trim)	 13,185	 10.875	 x	 14.5

Full 4C (bleed)	 13,185	 11.125	 x 	 14.75

3/4 4C	 11,740	 7.5	 x	 13.375

2/3 4C	 10,105	 10.	 x	 8.75

1/2 4C	 8,080	 7.0.	 x	 10.

1/3 4C	 5,190	 7.0.	 x	 6.0.

1/3 B&W	 5,060	 7.0.	 x	 6.0.

1/4 4C	 3,535	 7..0	 x	 4.875

1/4 pg 4C V.	 3,535	 4.875	 x	 6.5

1/4 B&W	 3,215	 7.0.	 x	 4.875

1/4 pg B&W V.	 3,535	 4.875	 x	 6.5

1/8 B&W	 1,600	 4.875	 x	 3.25

Rates and data
Space closing: Mar. 23, 2012      Material closing: Mar. 30, 2012

CIM Reporter
The official publication of the CIM 
Conference & Exhibition, the CIM 
Reporter and Reporter Updates 
highlight the hottest news and not-
to-be missed events surrounding 
the three-day event. Handed out 
to all participants each morning 
of the event, the Reporter and 
Updates offer premium exposure 
to advertisers.

Official CIM 
Showguide
CIM Exhibition 2012:  
May 6-9, Edmonton, 
Alberta

Benefits to advertiser

•	�Circulated to all CIM Magazine readers 
with the March/April issue 

•	�Distributed to thousands of CIM 
Conference & Exhibition 2012 attendees

•	�Read year-round by active buyers sourcing 
new products and suppliers

Benefits to advertiser

•	�Picked up by the biggest 
buyers in the world

•	�Ideal for product launches, 
innovative tools and cost-
effective solutions

•	�Contains up-to-the-minute- 
news that is very popular 
with the attendees

•	�Bonus: advertisers’ 
logos are also featured 
prominently on full-colour 
daily Reporter Updates

www.cim.org/montreal2011

GUIDE OFFICIEL DU SALON | OFFICIAL SHOWGUIDE

SALON COMMERCIAL DE L’ICM
CIM EXHIBITION 2011

du 22 au 25 mai | Montréal, Québec |  May 22-25

Quebec has long been a major mining centre and is one of the
top mineral-producing regions in the world, with an industry

centred on iron, copper, gold, nickel, zinc, silver, asbestos and tita-
nium. For three years running, from 2007 to 2009, the Fraser Insti-

tute ranked the province first in the world for mining investment. 
Montreal hosts much of the province’s mining business, including sev-

eral head offices of both exploration companies and mining companies.
Montreal-based Rio Tinto Alcan operates a large number of aluminum
smelters in the province, most notably in the Saguenay region, as well as
in Trois-Rivières and Shawinigan. Also based here is Osisko Mining Cor-
poration, whose Canadian Malartic gold mine is one of Canada’s largest.

The Canadian Malartic Mine is located in the famously rich Abitibi
Gold Belt in northwestern Quebec, a region that saw some of the
province’s first major mining activity, including the gold rush of the
1840s. The town of Val-d’Or has been a centre for mining in the region
since gold was discovered there in 1923. 

Also in the Abitibi region is Agnico-Eagle Mines Limited, whose
LaRonde Mine has produced more than four million ounces of gold since
1988. Nearby is the town of Rouyn-Noranda, known as the nation’s cop-
per capital, a centre for both copper mining and smelting. Xstrata PLC
operates its Horne smelter there, as well as a large copper refinery in
Montreal’s east end. 

On the opposite side of the province lies the Labrador Trough, a 1,600-
kilometre-long iron-rich belt straddling the Quebec-Labrador border. The
region was first developed in the 1950s when the Iron Ore Company of
Canada moved in and conducted a massive infrastructure project that
included a 565-kilometre-long railway, a seaport at Sept-Îles and the
town of Schefferville. 

Northeast of Montreal, in the Eastern Townships, lie the famous
asbestos deposits, discovered at Thetford Mines in 1876, which have
influenced the province’s industrial activity ever since. In 1949, the town
of Asbestos was home to a violent four-month strike that came to play an
important role in modern Quebec politics.

Recent years have seen Quebec’s northernmost regions opening up to
increased exploration activity, thanks in part to the discovery of diamondif-
erous kimberlites. Stornoway Diamond Corporation is currently investigat-
ing the potential of a 2.1 million-tonne-per-year mining operation in the
Otish Mountains of north-central Quebec. The diamond mine would be the
first for Quebec, and one more jewel in the province’s mining crown.  �

By Correy Baldwin

Le Québec est depuis fort longtemps un important centre
minier. La province figure parmi les premières régions au

monde pour la production minérale du fer, du cuivre, de l’or, du
nickel, du zinc, de l’argent, de l’amiante et du titane. De 2007 à

2009, le Fraser Institute a classé le Québec premier au monde pour ses
investissements dans le secteur minier. En 2008, la province a produit
plus de 13 000 millions de tonnes de fer, soit 42 pour cent de la produc-
tion canadienne.

Nombre de sociétés minières et de compagnies d’exploration ont leur
siège social à Montréal, dont Rio Tinto Alcan qui exploite plusieurs alu-
mineries dans la province : au Saguenay, à Trois-Rivières et à Shawinigan. 

La Corporation Minière Osisko a également son siège social à Mon-
tréal. Sa mine d’or de Malartic, l’une des plus importantes au Canada, est
située dans la ceinture aurifère de l’Abitibi. Cette région du Québec a été
témoin des premières activités minières d’importance dans la province,
notamment la ruée vers l’or des années 1840. La compagnie Mines
Agnico-Eagle Limitée est aussi implantée en Abitibi; sa mine LaRonde a
produit plus de quatre millions d’onces d’or depuis 1988.

Tout près, se situe Rouyn-Noranda, haut lieu de l’exploitation et de
la fusion du cuivre. C’est également là qu’Xstrata PLC exploite sa
fonderie Horne, en plus d’une importante raffinerie de cuivre dans l’est
de Montréal. 

À l’extrémité est de la province, se trouve la fosse du Labrador, chaîne
ferrifère de 1 600 kilomètres chevauchant la frontière Québec-Labrador.
La région a commencé à se développer dans les années 1950, à l’époque
où la Compagnie minière IOC s’y est établie et a réalisé un énorme projet
d’infrastructures comprenant un chemin de fer de 565 kilomètres, un
port maritime à Sept-Îles et la fondation de la ville de Schefferville. 

Au nord-est de Montréal, en Estrie, on retrouve les fameux gisements
d’amiante de Thetford Mines, découverts en 1876; ils influencent depuis
les activités industrielles de la province. En 1949, la ville d’Asbestos a été
le théâtre d’une violente grève de quatre mois qui a joué un rôle
prépondérant dans le paysage politique du Québec moderne.

Les régions plus septentrionales du Québec ont récemment connu une
intensification de leurs activités d’exploration minière suite à la décou-
verte de kimberlites diamantifères. La Stornoway Diamond Corporation
étudie actuellement la possibilité de développer une mine de 2,1 millions
de tonnes par an dans la région des monts Otish, dans le centre-nord du
Québec. Il s’agirait de la première mine de diamants au Québec, ce qui 
permettrait à la province de s’enorgueillir d’un nouveau joyau. �

Bienvenue au Québec : géant du secteur minier 
Welcome to Quebec: a mining giant

POINTS SAILLANTS |
HIGHLIGHTS

4 Échange de connaissances 
Knowledge Exchange
Un aperçu du programme technique 
de cette année | A look inside 
this year’s technical program

10 Être branché au réseau 
Network Connections
Explorez les possibilités de faire 
croître vos affaires | Explore the 
opportunities to grow your business

14 Engagement corporatif
Corporate Engagement
Les meilleurs produits et pratiques 
des chefs de file de l’industrie |
The best in products and practices 
from the industry’s leaders

19 Sur le plancher 
du Salon commercial
On the Exhibition Floor
Découvrez « le qui, le quoi, le quand 
et le où » du plus grand Salon 
commercial de l’ICM à ce jour! | 
Find the “who, what, when, where” 
on CIM’s biggest trade exhibition –
ever!

Mises à jour
Updates
Les plus récents ajouts et 
changements au Salon commercial |
The latest additions and changes 
on the exhibition floor

21 Joie de vivre
Tout ce dont vous avez besoin pour 
profiter pleinement de votre séjour 
à Montréal | All you need to enjoy 
your stay in Montreal

Faire-savoir
Outreach
Explorez la présence de l’industrie 
minière dans nos vies quotidiennes | 
Explore the mining industry through 
our everyday lives

Joignez-vous 
à la conversation
Join the conversation

#cim2011

Publié par l’Institut canadien des mines, de la métallurgie et du pétrole
Published by the Canadian Institute of Mining, Metallurgy and Petroleum Volume 37 | 2011

Only Sensear’s revolutionary SENS™ technology enables you to hear speech and stay 
protected in high noise environments while remaining aware of your surroundings.
Communicating in high noise mining environments will never be the same.

Communicating in High Noise has Changed Forever

1-888-9SENSEAR        www.sensear.comVisit Sensear at CIM Booth 809
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Following the remarkably 
successful event in 2011 (7,000+ 
visitors, 500 exhibitors), the CIM 
Conference & Exhibition heads 
to Edmonton in 2012 where 
exhibition space is already 
sold out! Capitalize on event 
promotions with our extremely 
popular show guide.



CIM Magazine will 
engage an even broader 
market online through its:

• Popular feature articles

• Global news

• Market trends

• Technology focus

• Innovation highlights

• Mining development updates

Benefits to the advertiser: 

• �Reaches a wide global audience

• �Gauge ad performance through 
CIM’s web insight tools

• �With CIM Magazine’s exclusive 
online content, your ad will resonate 
with an active and engaged 
audience 

• �Cost-effective and provides instant 
sales leads

• �Reinforces brand messaging from 
print and email campaigns

The New CIM Website | 

We’re relaunching 
cim.org! 
In 2012, the official CIM website will unveil 
its new navigational system to allow quick 
and easy access to pertinent industry 
information. As part of its ongoing efforts 
to enhance the quality and availability 
of content to professionals worldwide, it 
promises a new level of connectivity and 
user engagement.

CIM Magazine 
expands online!
In 2012, access Canada’s market-leading 
publication via its brand new website!  

To live up to the changing needs of our 
readers, this one-stop website will become 
a top source of information for Canadian 
mining and minerals news. Users of the site 
can view articles from the current issue, flip 
through the digital edition and browse our 
full list of archived copies. 
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The minerals industry, driven by strong demand for mineral 
resources, is testing its limits and opening up new frontiers. 
Explorers, builders and operators are digging ever deeper to find 
new reserves, and venturing into territories previously considered 
unmineable, all while confronting the long wait times for 
equipment and taking care to guarantee the safety of its 
workforceworkforce.

New frontiers of mining a test for both 
operators and suppliers 

MINING MORE, MINING SAFELY
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| 2012 editorial with depth

Issue Editorial features Bonus distribution
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